DAY 6: ONLINE MISSIONS TRIP

Hello everyone! In all of your efforts, don't neglect to take care of your own spiritual life this
week. With all of this focus on others, it might be easy to forget about your own relationship
with God. Remember, it is out of the OUTFLOW of your relationship with God that you will be
most effective in reaching out to others. Stay in God’s Word, listen to the leading and prompting
of the Holy Spirit, and be willing to take some risks / step out of your comfort zone. God WILL
use you! He IS using you!

ACTION STEPS:

1) Set a goal today that requires a risky step of faith on your part with at least on of the persons
on your list this week. What is it? How can I make sure I accomplish it?

2) For those of you that have video capabilities on your phone, a Flip Mino, or are a wanna-be-
movie-director, have you considered publishing a video this week? Check out this post for an
example: http://elevatingageneration.org/2009/02/05/video-posts-as-outreach.

3) If you aren’t able to make your own videos, consider posting or sharing some that are already
online and available for you to share. Check out some of the suggested ones at
http://www.onlinemissionstrip.com/videos.

SCRIPTURE FOCUS:

"And without faith it is impossible to please God, because anyone who comes to Him must
believe that He exists and that He rewards those who earnestly seek Him” (Hebrews 11:6)

FROM THE FIELD:

REPORT BACK:

Here’s a few more accountability questions for you. Please respond with your answers (either to
my profile or e-mail address at ) by Sunday morning, February 8.

1) Have you been faithful to all your commitments to God, yourself, and your team this week?
If not, why?

2) As your team leader / coach / encourager this week, how can I help you to overcome your
fears for the rest of this trip? Is there anything specific you'd like help with? Are there any
questions that I can answer for you?

Keeping you lifted up,

shawn@elevationgeneration.org
http://elevatingageneration.org
http://twitter.com/shawnmichael




